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Fall Musical: PIPPIN

October 4, 2025 — 2 productions
at the CAPA Theater

Cast members ages 13-18

Heir to the Frankish throne, the young prince Pippin is in search of the secret to true happiness and
fulfillment. He seeks it in the glories of the battlefield, the temptations of the flesh and the intrigues
of political power (after disposing of his father, King Charlemagne the Great). In the end, though,
Pippin finds that happiness lies not in extraordinary endeavors, but rather in the unextraordinary
moments that happen every day.

Equally poignant as a black box production or as a splashy, spectacle-driven extravaganza, Pippin's
message is universal and will connect with audiences across the age spectrum.

Winter Play: COMEDY TONIGHT: AN ORIGINAL CLO ACADEMY MUSICAL REVUE
November 19, 2025 — 2 productions

at the Greer Cabaret Theater

Cast members ages 13-18

A brand new event for the CLO Academy’s 2025/2026 season: “Comedy Tonight: An Original CLO
Academy Musical Revue” created and directed by our very own Aidan Quartana. Come take a
journey with our students as they explore the various ways to bring comedy to the stage through
some of their favorite songs from the catalog of musical theater. From writers such as Sondheim,
Rodgers & Hart, & more. We’ll save the tragedy for tomorrow, because it’s COMEDY TONIGHT.



Spring Musical: THE LION KING JR.
February 21, 2026 — 2 productions

at the CAPA Theater

Cast members ages 8-18

Disney's The Lion King has captivated the imagination of audiences around the world, and now you
have the opportunity to produce this one-of-a-kind musical in your community. Bring the African
savanna to life on your stage with Simba, Rafiki and an unforgettable cast of characters as they
journey from Pride Rock to the jungle and back again in this inspiring, coming-of-age tale.

The Lion King JR. features classic songs from the Broadway musical and animated feature film,
including “T Just Can’t Wait to Be King,” “He Lives in You,” and “Hakuna Matata.” Young

performers will also get the chance to learn a wide range of new theatrical skills—such as mask-
making and puppetry—encouraging them to explore this beloved story with creativity and pride.
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